Ink to Impact

A program for
marketing, ESG, and

employee engagement
& prc)ﬂ‘é,ssional
development

Ignite curiosity:.
Build STEM identity:.
Empower your people.



Executive summary

One program. Real impact. Built for your people

Ink to Impact is an employee engagement and
development program that enables STEM professionals
to contribute meaningfully, while building their
communication, confidence, and purpose that support
long-term engagement and retention.

Delivered by STEMpals through a structured, child-safe
letter exchange, employees mentor primary students from
under-resourced communities. In doing so, they help
young people see a future in STEM while strengthening
their own ability to communicate complex ideas with
clarity, empathy, and impact.

This is not a campaign or one-off volunteering activity. It's
a sustained, supported experience that employees value—
and organisations can confidently stand behind.

Impact is supported by participation data, evaluation, and
opt-in qualitative insights — suitable for ESG reporting,
employer branding, and internal storytelling.

Ink to Impact is a repeatable investment where People,
ESG, and Marketing teams align, embedding social impact
into organisational culture and capability.



Why it matters

Aligns HR, Marketing, and ESG teams in one
program

- Stronger employee engagement and
retention through purposeful contribution

Practical professional skill development in
communication, audience adaptation, and
leadership

Credible, measurable ESG impact through
early STEM intervention

Brand-safe, employee-led advocacy grounded
in real experience
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Growth and impact for employees

Ink to Impact is designed for real
connection, meaningful contribution,
and profe551ona1 growth.

- Mentor primary school students through the nationally recognised STEMpals
letter-exchange program

- Learn to translate complex STEM into engaging, age-appropriate narratives
- Build real communication, storytelling and audience-adaptation skills

- Generate authentic impact stories grounded in lived experience — not scripts

A Meaningful, Human Impact Time commitment (spread across the year):

- Inspiring the next generation through + ~8-10 hours of structured learning
their own career journey by structured (mostly asynchronous)
letter exchange - 3short, guided letter exchanges with a

- Pride in representing their profession primary school student
and organisation - Live workshops for reflection,

. Clear sense of purpose beyond storytelling and transfer to workplace
day-to-day work Fits alongside full-time roles, without

disrupting delivery or performance.
Development Without Feeling Like Training

- Audience adaptation and narrative clarity
- Translating complex ideas for non-
technical audiences

- Written communication with empathy and
purpose

Why it works

+ Visual storytelling fundamentals - Employees see tangible impact on students’

- Confidence as STEM ambassadors and STEM understanding and confidence
communicators - Skills learned directly translate to workplace
performance
These skills transfer directly into... - Participation creates authentic, employee-led

. Stakeholder communication advocacy for your organisation

- Client engagement

- Cross-functional collaboration

- Leadership pathways



Why it works for
organisations

Build trust externally by investing
in your people

For marketing & brand teams
Brand-safe, employee-led storytelling
aligned with corporate values
- Authentic content for social media, careers
pages, and internal communications
Stories grounded in lived experience, not
scripts

For ESG & sustainability teams

Credible, measurable social impact in STEM
education

Evidence-based reporting

Optional premium ESG reports aligned to
annual disclosures

For people & early careers teams

Strengthened employee engagement,
retention, and sense of purpose
Development of communication, leadership,
and mentoring skills

Enhanced early-career and graduate
identity




This is earned credibility — not cause marketing.

Why it works for
brands

Build a strong brand awareness
through consistent presentation

Brand-safe by design
- No direct child-facing marketing
- No use of student images without consent
- No performative storytelling
Content is employee-led, values-aligned
and compliance-read

Trusted, authentic storytelling
Stories come from your people, reflecting:
+ Why they work in STEM
- Why they care about education and equity
- How they contribute to the future workforce
These are the stories audiences trust — and
regulators respect.

Employer brand & storytelling assets

- Authentic employee reflections & quotes
(opt-in)
Aggregated impact metrics (students
reached, schools supported)
Annual participation narrative your brand
canreuse
Credible stories for social media, careers

pages, and employer brand campaigns



ESG you can stand behind

Ink to Impact is underpinned by STEMpals, a registered
Australian charity who has delivered measurable social
outcomes to over 1000 Australian school students
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Evidence & reporting:
Pre/post student and teacher surveys
Participation and completion metrics

Qualitative impact data (letters, reflections,
teacher feedback)

Optional premium ESG reporting aligned to

annual disclosures . .
This is real impact,

not inferred reach or
modelled attribution

Measurable social impact

Direct contribution to early STEM identity
formation

Builds STEM identity, literacy and curiosity at a
formative age

Support for under-resourced schools and
communities

Expands access to STEM role models for rural,
regional and low-SES students

Why this works
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Real people, real Early STEM Employees become Marketing and Scalable,
impact — no pipelineimpact advocates because ESG outcomes repeatable, and
staged content  (before subject choiceslockin)  they want to delivered together brand-safe




Investment framework

Core program Optional add-ons Premium ESG
$1,100 per participant $250-$750 impact report

Minimum 10 participants for per participant $20,000
in-person delivery

Done for you packages by Miscible Co. Discounted pricing available for Ink to Impact.

Gore program content

Time commitment 8-10 h structured learning across
the year including short videos and live workshops.

STEMpals Context

Primary-aged students from rural, regional and low-SES communities
- What students typically understand about STEM (and what they don't)
. - Why the letter-exchange model builds identity, literacy and curiosity — not just
awareness

Knowing Your Audience

- Adapt narrative, tone and language for non-technical audiences
' - Communicate with empathy, clarity and relevance
Build trust and connection — a core professional skill across roles

N

Translating Complex STEM Concepts into Engaging Stories

Break down complex concepts using analogy and metaphor
Use curiosity hooks and simple story frameworks
. - Communicate with purpose, clarity and confidence
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Real World Application
Exchanging three structured letters with a primary school student across the year
- Acting as a STEM role model for an under-resourced school
Practising communication in a real, human, high-impact context

Reflection & Transfer to Workplace

- Apply communication skills directly to their professional role
- Translate learning into presentations, communication and stakeholder engagement

. - Reflect on growth and impact through interactve data analysis session and reporting



Extend the impact with Premium
optional capability Done-For-You

d d Miscible Co adds optional
a 'o“s visual-communication support
when you choose it — never

Enh 1 devel t
HHALICE yOLE SILployee CevelopLHet required, always value-adding.

journey. Delivered by Miscible Co

$250-$8750 per participant Visual Asset Package
« Professionally designed scientific/
technical/medical visuals
Visual Storytelling - Brand-ready assets for
- Using metaphors and visuals to clarify presentations, reports, socials
complex ideas - Custom diagram/infographic library
- Translating STEM into engaging, for organisation-wide use

accessible visuals
Visual Abstract Package

- Mentors/graduates develop a
polished visual abstract of their work

- The company receives a cohesive
branded portfolio

- Ideal for marketing, internal

Infographics & Data Visualisation
- Simplifying data for non-technical

audiences
- Designing high-clarity layouts and comms, talent attraction
[Srplss Video-Ready Content (Short-Form Stories)
+ Bespoke STEM explainer videos
Or micro-stories
- Includes script, filming, editing,
Micro-Video & Social Storytelling and motion graphics
- Scripting and storyboarding short . Ready for web, social media and
explainers (30-60 seconds) presentations
- Platform-aware communication
strategies Accessibility Audit

+ Review of your communications
for accessibility and usability

- Includes documents, visuals,
and website content

About MiSCibIe co - Clear recommendations

+action roadmap
Miscible connects the dots between

science, technology, and society,
ensuring every voice is heard and every
discovery shines - including yours!

They create visual works including
figures, data visualisations, illustrations
and animations that make research and
innovations easy to understand and
impossible to ignore.

miscible

Visit miscible.co to learn more.



https://miscible.co/

Governance, satety Ideal partners

& tru8t Ink to Impact is well-suited to

organisations that:

» All STEM professionals hold
Working With Children Checks

All communications screened prior
to school delivery

- Employ STEM graduates or
early-career professionals

Value authentic employer branding

Educator-led implementation Are serious about ESG credibility

Privacy and consent embedded by
design

Next steps

We recommend a pilot cohort (10-20 participants) to trial
impact, engagement, and internal alignment before scaling.

We welcome conversations involving Marketing, ESG, and
People teams together — because Ink to Impact works best
when impact and people move in the same direction.

Enrolments are limited

Book a briefing to secure your organisation’s cohort by emailing:

Jen: jen@stempals.org.au or Molly: molly@miscible.co

Ink to Impact is delivered by Curiosity Factory, an Australian
registered charity that runs STEMpals — Australia’s national STEM
pen-pal program. Delivered in partnership with experienced
science communication educators including Miscible Co.

For more information about the STEMpals program, visit stempals.org.au
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